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App vs. Website vs. Linktree? 
Copy and logo should be the same across 
platforms. 


COMMUNICATION: We postwhe : 
We want to portray the most aceurate 


version. er 
CREATIVITY: We believe the aesthetic of ne — 
company is-significant factor to branding. es 


Graspthat.Wearealsoawarethisisa m = 


business. 


climate 


climate_dao 


0 15 8 
Posts Followers Following 


Climate Change through collective investor 


xyz/ 
Elena by oli.verra, anaghahav and 3 others 
See Translation 


Following v 


E 


Message 


回 


WHO? - TARGETING & DEMOGRAPHICS 


Green 
Community 
(non profits, 

journalists) 


DAO Blockchain 


Mutual friends, 개 > 
Groups / Pages 


NYU, network of 
peers 


4 Goal: 
a Increase relevant following, 
“ex. engagement, and contributions. 
ma 조서 


IN-FEED EXAMPLES 


A Conversation 
with Maya Frost 


Making a Difference: 
The Crossroads of Climate & Crypto 


Use Stock Images, 
Unsplash, Newsletter 
& other internal 
material to curate the 
Instagram feed 


NYC Happy Hour 


Come have a drink, meet some NYC Web3 folks, and 
learn more about crypto re-gen projects 


Thursday, April 7 2022 
7:00 PM 
Threes Brewing Company 
333 Douglass St, Brooklyn, NY 11217 


HOW? - MESSAGING & USAGE 


E tion 
ducational yet Accurate 


Engaging 
(newsletter) ug 


Aesthetic Factor 


Goals: E RUE ES Se TS 
e Cohesive ClimateDAO E SS A a 
brand > 

e Incentivize growth 


Next Steps & Questions 


What makes a successful Instagram? 


We need your success factors. 


e Where are you finding the images for the ` à 
newsletter? 
e Merch timeline? Guerilla marketing? 


e Open to sponsored posts? 


Launch > first week of June after ClimateDao 


Retreat. 


©) ClimateDAO 


